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Media Ratings Council (MRC) viewability standard 
 

Open and MRC accredited audience verification 
 

ad fraud in the world of programmatic 
 

Media agency transparency 
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Transparency 
 
Trustworthy 
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Life used to be simple… all about publishers (sites)  

I1 

I2 

I3 

In-1 

In 

In >= 0.00% 
I1+I2+I3+…+In-1+In = 100% 

... ... 

Step 1. 

Step 2. 
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Not anymore… Content x Site x TA x Platform 

Site? 

Platform? 

Content? 

Target Audience? 
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…Which Spot? 

? ? ? ? ? 
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Challenge… 

 
 
 
 
 
 

1 Advertisers 
 
 
 
 
 

2 Agencies 
 
 
 
 
 

3 Publisher 

Fragmentation of consumer’s 
attention requires far deeper details 
 
How is media dollar being spent 
across individual programs, 
publishers and platforms 

information and tools for content-
based media evaluation and 
planning across individual program, 
publishers and platforms 
 
Consumer insights at far deeper 
level 
 
 

3rd party insights to understand its 
SWOT across the industry 
 
ROI on heavily invested content 
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Answers from comScore 
 
 

comScore Video Ad Metrix  
for CN, TW*, HK* (*in development)… 
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1. Industry 

2. Advertiser 3. Brand 

5. Publisher 

4. Category 

6. Content 7. Ad Spot 
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Evaluating audience by program(s) 

Male, 25-34 

18-34, even m/f distro. 
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Understand TA reached at all levels 
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Mostly text 
How to target....  

Relevantly and 
Correctly AND 

SAFELY 
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…avoid serving ads that could harm your advertisers 

      LATEST NEWS 

NE
W! 
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and… 

18 © comScore, Inc. Proprietary. 
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Creativity 
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comScore Activation makes the difference! 

Attributes 

Language 

IAB 
Category  

Topic 
Node 

Category 
Content 
Rating 

Brand 
Protection 

Detail 

•  Accidents 
•  Alcohol 
•  Click-Baiting 
•  Crime & Violence 
•  Gambling 
•  Health issues 
•  Illegal drugs 
•  Manga / Anime 
•  NSFW (Not Safe For 

Work) 
•  Negative news 
•  Offensive 
•  Online illegal 
•  Porn 
•  Terrorism 
•  Tobacco 
•  UGC 
•  Weapons 

Chinese	 Polish	 Russian	 Japanese	 Norwegian	

English	 Spanish	 Danish	 Portuguese	 French	

German	 Dutch	 Finnish	 Swedish	 Italian	

Up to 5 IAB standard category and 
sub-category per URL 

Machine Learning base semantic analysis 
to extract up-to 5 key topics. Use for 
further, custom categories and segments 

•  RATED G 
•  RATED PG13 
•  RATED R 
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Category Extraction – Standard IAB Categories 

Top 5 IAB Category	 Weight	

News 100 

Law, Gov't & Politics 81 

Law, Gov't & Politics::Politics 81 

Business 59 

Business::Public Services 59 
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Machine learning based semantic analysis 

Topic Node Category Weight	

ci$es	 77	

disasters	 59	

fires	 53	

events	 52	

RATING PG13 

ACCIDENTS NEGATIVE NEWS 
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comScore Activation in Action and Creating Impact 

Hearst Activates Inventory to Improve Sponsorship 
Packages for Advertisers  



In practice: how Hearst activated 
inventory to unlock revenue 

•  Custom sponsorship package 
•  Manual content discovery led to 

huge resource and scale issues 

Automate the process The Challenge 
The Solution 

…using Real-Time Content Targeting 

and Audience Interest Targeting 

Surfing 
Mavericks 

Half Moon Bay 

Include 
Dallas Mavericks 

Basketball 
Top Gun 

Unsafe Content 

Exclude 



“ comScore Activation enables us to have a more 

with our advertisers about their needs, giving us the 
granularity and flexibility we need to take control over our 
ad packages and maximize scale for inventory monetization 

strategic conversation “ 

Alex Gibson, Senior Manager Ad Operations and Planning,  
San Francisco Chronicle 

Key Results 

ü  Doubled CPM 
ü    Greatly improved efficiency 

ü    Highly customisable packages  

 

10x 
Available 

impressions  
for Mavericks 

campaign 
200K 

2MM 

AFTER BEFORE 
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Ultimately… 

AD  
SLOT 

80% viewability  

Contextually relevant 

Brand safe 

…Sell for $20 CPM not $5 

…and I won’t block the ad ! 
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Thank you 

Xinyu Huang, SVP, Managing Director North Asia 
黄欣宇 
 

xhuang@comScore.com 


