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DESKTOP DISPLAY VIEWABILITY RANGES FROM 39% - 50% ACROSS MARKETS

Improve Delivery for
Australia § Germany France Mexico UK EY Canada Better Impact
39% 43% 44% 44% 44% 49% 50% . ,
Invahd traffic and low viewability

can wreak havoc on campaign

performance.
VIDED VIEWABILITY IS EVEN LOWER There is an upside: when
s : evaluating campaign
This is mastly due h NT.III Pra—— performance using only ads
exchanges. is commanly that have a chance to make an
41% impact, advertising can be 2X

more effective. This helps
publishers prove the value of

DIRECT BUYS SEE HIGHER VIEWABILITY THAN PROGRAMMATIC et

DIRECT 56%

PROGRAMMATIC 46%

DIRECT 62%

prROGRAMMATIC 3890
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DISPLAY
US DESKTOP
VIDED
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11:06 AM

= Ehe New York Times

May 20, 2015 Updated 10:54 AV EDT SUBSCRIBE | LOG IN

Your Wednesday Briefing

hat you need to know to start your

CITY ROOM
New York Today: Saying
Goodbye to Dave

Israel Cancels Project Barring
Palestinians From Some Buses
an introduced this week
turning to the West
Bank from riding on the same buses as

BITS | ROBOTICA

The Bionic Man
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#0000 T-Mobile Wi-Fi = 10:36
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Financial Times @FinancialTimes 39s
FT Video: Social media v social skills? on.ft.com/
1DfkkgR
1 1

Marketing Cloud @marketingcloud
The age of the digital marketer is here.

The Pigital Mafkefing Event of the Year
I Ny

=52%) connections
% INE 158" NEWjsDrK

in us for 3 amazing days in the new era of marketing,

Connections2015.com

Techmeme @
FTC asks public to comment on competition,
e consumer protection issues of the sharing
economy prnewswire.com/news-releases/...
techmeme.com/150417/p25#a1

chmeme 4

-97 Verizon = T 73%
8 Q7

Fast Company @FastCompany 8m
Robots can now learn to adapt to
their injuries, and we're all doomed. f-
st.co/xtoiamw

Co.Design @FastC Design 8m
Infographic: Which . states work
coeson  oUt the most? f-st.cor paQi6M

1

Ad Age @adage

MAge Politico hires Dell's managing
to build a "brand journalism"
bit.ly/1LKs3Ku

3

TechCrunch @TechCrunch

Airbnb Hopes To Have Almost A
Million Stays A Night By Summer
tcrn.ch/1ewPOdY by @alexia

12
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Home

-98 Verizon & 5:10 PM 1 73%

X We're Doomed: Robots...

m.fastcompany.co...to-adapt-to-injuries

EST@MPANY

FAST FEED

We're Doomed: Robots Gan Now
Learn To Adapt To Injuries
A new study shows how robots can

use an "evolutionary algorithm" to
fix themselves.

i

In case you had any doubts that we will
one day be annihilated by invincible
robots, science has a new, sobering
reality for you: Robots can now learn to
adapt to injuries on the fly.

A new study published today in Nature
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< Home Top News Q

Iragi officials say
Saddam deputy believe...

Top News - Headlines - 25 mins ago

Gulf health 5 years after
BP spill: Resilient yet sc...
Top News - Headlines - Today

Oklahoma volunteer
deputy disputes claim h...
Top News - Headlines - Today

The Latest: White House §&
hopefuls gather in New... : g
Top News - Headlines - 1 hour ago

Obama, Renzi pledge to
focus on threats from L...

Save $250 Instantly
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Bl EED - JEATRE (Invalid Traffic, IVT)
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80%
e ‘ OF GLOBAL IVT WAS SOPHISTICATED
IN DECEMBER 2015
GENERAL
0CT DEC
% GLOBAL IVT BY TYPE ACROSS DESKTOP AND MOBILE

HIGH-VALUE VIDEOD ADS ATTRACT THE MOST IVT PROGRAMMATIC MAGNIFIES THE IVT PROBLEM

With higher CPMs, wideo provides a ripe opportunity for fraudsters Video ads on programmatic exchanges - where there is less

to reap even greater gains. transparency - have IVT rates 4.5x direct buys.

DISPLAY

o, [] ol 2
US DESKTOP DISPLAY 6% - PROGRAMMATIC
2% . DIRECT
0
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Viewability

®
Accredited by
Media
Rating Council®
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vCE - Changing How the World Sees Digital Advertising

Alistate & Kimberly-Clark
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Thank you!

Nicky Hsieh
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