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Popular streaming services by groups
ALL OTT PLATFORMS & ALL CONTENT (JANUARY 2021)

SERVICE GROUP

Top 5

OTT Streaming

Services

% SHARE OF TOTAL HOURS
AMONGST TOP OTT
STREAMING SERVICES

OTT SERVICE

Netflix 34.4%
YouTube 27.0%
Hulu 20.3%
Amazon Video 13.6%
Disney+ 4.7%

RANK CHANGE
(RELATIVE TO DEC 2020)
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SERVICE GROUP

% SHARE OF TOTAL HOURS

OTT SERVICE

RANK CHANGE

AMONGST TOP NETWORK APPS (RELATIVE TO DEC 2020)
ESPN 47.8% ‘
Top5 PBS 26.7% =
Network Apps PBS KIDS Video 12.1% —t
(video-only) NBC Sports 8.7% =)
NBC 4.7% =

% SHARE OF TOTAL HOURS RANK CHANGE

st UL AMONGST TOP VMVPD SERVICES (RELATIVE TO DEC 2020)
Spectrum TV 31.1% m)
vMVPDs Pluto.TV 19.5% #
(video-only) Xfinity Stream 11.6% 1
Philo 1.3% $
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Popular streaming services by groups
ALL OTT PLATFORMS & ALL CONTENT (JANUARY 2021)
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STREAMING SERVICES
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Disney+ 4.7% =)
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Changes in Viewership for OTT Streaming Services,
by Groups

CHANGES IN VIEWERSHIP SHARES BY DAY (JANUARY 2021)

Services m *ﬁ*ﬁé H %QJ:J:E' H\_-'_ ComSCOre _mu_,\ﬂ :l:lJ ?’E—t%'}éﬁ 8

Netflix 4 35.4% £ 354% W 32.9% W 33.8% W 33.7% £ 387% o3ex 1 ==l
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Hulu ¥ 20.1% 4 211% 4 205% 4 21.4% 4 212% W 19.8% W 18.9% - l.ll_ B

AmazonVideo 4 14.3% ¥ 13.2% o 13.7% ¥ 13.0% W 12.7% ¥ B1% 4 145% B.n- -1 /'\;I—E h , HU Ekﬂﬁ%%ﬁ%&ﬁﬂ 2 E * %j- l:t 2020 F 1 2

Disney+ 4 4.9% ¥ 43% ¥ 41% ¥ 43% W 43% £ 49% £ 5.6% . __ul
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ESPN 4 50.7% W 47.2% W 46.2% W 46.8% W 44.9% W 45.9% 4 50.7% I (e I

PBS W 24.9% 4 27.7% 4 29.6% 4 27.6% W 23.0% o 2714% A 27.9% =1 I._ ] |

PBSKIDS Video W 11.1% 4 14.0% o 127% W 122% 4 12.4% o 13I% W 9.6% o T8 Eﬂj( OTT == /JIL&? EHE%%% i Netﬂlx E?E_E/\]&EE

NBCSports ) 9.2% ¥ 67% ¥ 7.6% § 86% A 12.0% A 97% ¥ 7.0% s _=fln_

NBC ¥ 4.0% § 43% ¥ 4.0% 4 48% O 7.6% ¥ 3.6% 4 48% . EH%F{E tt% 35 1 0/0 ’ —?—"%H g %—i@ti:li’:] E/\] Hf__]'t

100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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Pluto. TV W 18.4% W 18.8% 4O 211% 4 205% 4 19.8% W 19.5% W 18.8% [T ™
Xfinity Stream 4. 13.7% H N7% W 10.5% W 1.2% ¥ 10.6% ¥ 10.8% 4 M8% l. - =
Philo ‘ 11.8% 4 17% ‘ 1.9% ' 10.9% " 10.8% ' 10.9% ’ 10.9% I lI
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
‘ Viewing share of the app is higher than
the average across all seven days m Source: : Comscore OTT Intelligence, U.S.
'v Viewing share of the app is lower than - C O S Co re

the average across all seven days
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Changes in Viewership for OTT Streaming Services,
by Groups

CHANGES IN VIEWERSHIP SHARES BY DAY (JANUARY 2021)

°T;::;§;"s“"9 MONDAY TUESDAY m THURSDAY FRIDAY SATURDAY SUNDAY m

Netflix 4 354% 4 351% W 32.9% W 33.8% W 33.7% 4 34.7% 4 34.6% II m=flll

YouTube W 25.5% ¥ 26.3% 4 28.8% 4 215% 4 28.0% 4 27.6% W 26.4% . I alin.

Hulu ¥ 20.1% 4 214% 4 205% O 21.4% 4 212% W 19.8% W 18.9% - l.ll_ B

Amazon Video ) 14.3% ¥ 13.2% H 137% ¥ 13.0% W 12.7% ¥ 134% 4 145% . _I

Disney+ 4 49% W 43% ¥ 41% W 43% ¥ 43% 4 49% 4 56% m_ ___.I
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

babiadl  MONDAY TUESDAY THURSDAY FRIDAY SATURDAY SUNDAY
(video-only

ESPN 4 50.7% W 47.2% W 46.2% W 46.8% W 44.9% W 45.9% 4 50.7% I Bem_ o I

PBS W 24.9% £ 21.7% 4 29.6% A 27.6% W 23.0% 4 274% 4 27.9% =1 I._ ] |

PBS KIDS Video W 11.1% 4 14.0% o 127% W 12.2% 4 12.4% 4 13.7% ¥ 9.6% - l...l _
NBC Sports ) 9.2% ¥ 67% W 7.6% ¥ 8.6% A 12.0% A 97% ¥ 7.0% B _m I "'
NBC W 4.0% W 43% W 4.0% 4 48% 4 76% ¥ 3.6% 4o 48% L __l -

100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

VMVPDs Apps  [Rvr, ¥,y e% TUESDAY THURSDAY FRIDAY SATURDAY SUNDAY
(video-only)

spectrumTV W 29.2% 4 336% ¥ 30.5% W 31.0% 4 31.6% 4 32.0% W 30.6% B l _——-

Sling £ 27.0% W 24.4% W 25.9% W 26.4% A 274% £ 26.9% W 27.9% 1 =ul .l
Pluto. TV W 18.4% ¥ 18.8% 4O 21a% 4 205% 4 19.8% W 19.5% W 18.8% [T ™
Xfinity Stream 4 13.7% 4H M7% A 4 10.5% ' 1.2% ' 10.6% ' 10.8% 4 1.8% I. - -

Philo 4 1nex% 4 17% 4 Nn9% W 10.9% ' 10.8% ' 10.9% ’ 10.9% I lI
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
‘ Viewing share of the pp hgh r than
the average across all s days r ' ‘ Source: Comscore OTT Intelligence, U.S.
'v Viewing share of the app is lower than - CO Score
the average across all seven days
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Changes in Viewership for OTT Streaming Services,
by Groups
CHANGES IN VIEWERSHIP SHARES BY DAY (JANUARY 2021)
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SpectrumTV @ 29.2% 4 336% W 305% W 31.0% 4 316% 4 32.0% W 30.6% .
Sling £ 27.0% W 24.4% W 25.9% W 26.4% A 274% £ 26.9% W 27.9% 1 =ul .l
Pluto.Tv W 18.4% W 18.8% 4 214% 4 205% 4 19.8% W 19.5% W 18.8% l...
Xfinity Stream ¢, 13.7% H M7% ¥ 10.5% ¥ 1.2% ¥ 10.6% W 10.8% 4 N8% l- - m
Philo 4 1nex% H N7% 4 M9x% ¥ 10.9% ¥ 10.8% ¥ 10.9% ¥ 10.9% 1] l
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Viewing share of the app is higher than

the average across all seven days - C O m S Co re Source : Comscore OTT Intelligence, US.

Viewing share of the app is lower than
the average across all seven days
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