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Introducing Comscore Total Digital — 1l ELLE Magazine (US) % {5
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ELLE.COM* ELLE.COM* ELLE.COM®
10.7m m 17s 26.6m “Digital” f
. . igital” from
Total Unique Visitors/Viewers Average Minutes per Visit Total Views
v -1.261% since previous month v -6.4% since previous month ~ 26.9% since previous month Comscore
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ELLE.COM®* Age breakdown on Desktop & Mobile (May 2022)

MMX Multi-Platform .
i
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ELLE.COM" Gender breakdown on Desktop & Mobile (May 2022) Q)

19.2% of the audience is 55-64 and 2.5% higher than the audience average.

All Females make up 81.1% of ELLE.COM" total United States on Desktop & Mobile.

© All Males All Females

Desktop & Moblle | Composition Index UV | United States | May, 01, 2022 - May, 31, 2022 Desktop & Moblle | % Composition UV | United States | 2022-05-01- 2022-05-31

Performance on Social (01 May, 2022 to 31 May, 2022)

“Social” from

®@ Total Actions (Reactions, Shares, Comments) © Total Actions (Total) @ Total Actions (Total) w Total Actions (Total) S h a r ea bl e e

12m 4276k 645.5k 215.4k
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Introducing Comscore Total Digital — 1l ELLE Magazine (US) % {5

Platform Share for ELLE Magazine (US) (May 1, 2022 - May 31, 2022) o [I]
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Audience Content Actions
® Facebook @ Instagram ® Twitter

Top Personas for ELLE Magazine (US) (Q2 2022) ]

Fashionologists engagement with ELLE Magazine (US) has a 170.45 index compared to the average engager on social. E ;@ ﬁ *ﬁ— /@. ?:I: %i ﬂE 17- E E}J ;& E/] “‘l__l E %I:I '-; ﬂﬁl yﬁ ﬂ =2
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Talk Show Viewers I s BEER/ETNSIERRHF
High Rollers _ 145.87
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New Parents 144.38
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Lifestyle Obsessives _ 14162
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Introducing Comscore Total Digital —

ELLE Magazine (US) @ Top Brand Affinities (May, 2022).

eople who engage with GRAZIA (AU) are 1888 times more likely to engage with ELLE Magazine (US) than the

ol BT T
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L ELLE Magazine (US) # 5

1888x 1275x 1205x 1163x 1153x

@ Affinity @ Affinity @ Affinity @ Affinity @ Affinity
1k 10k 56k 8k 203k
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» Publishing e Retail

Highest Trending Photo, Video, Live Video, IGTV, Question, Status, Link, Offer, Carousel posts by Total Actions for
ELLE Magazine (US) (May 1, 2022 - May 31, 2022).

ELLE Magazine (US)

Just #Blackpink’s #Lisa reminding everyone
that, in addition to being one of the world's

best K-pop artists, she's also a top mode!
e ...
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1146x M37x 920x

@ Affinity @ Affinity @ Affinity
109k 342k 32k
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Trending Keywords for Photo, Video, Live Video, IGTV, Question, Status, Link, Offer, Carousel posts (May 1, 2022 - May o )

31,2022).
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Heatmap of Views for posts on YouTube for AppleDaily (TW) 3R 50048
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