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Affinity
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Social User Persona — {h{8

Top Personas for Wu Bai (TW) {8 (Q2 2023)

Spirits Drinker engagement with Wu Bai (TW) fR{8 has a 158.05 index compared to the average
engager on social.

Spirits Drinker L s80s
Shutterbugs _ 122.56

Oenophiles - 120.09

High Rollers - 116.46

Savvy Investors - 116.16

Racing Fans - 115.50

Caffeine Junkies - 113.35

Melomaniacs - 112.20

Left Leaning - 11.92

DITR{ETE Q2 2023 HItRBE K AYIEE (Persona) 2515 » AWIE@BER K4 Spirits Drinker (ZUAEIFE)
+ Shutterbugs (12F93T) ~ Oenophiles (B& B mBglE) « High Rollers (FAZRI3F) ~ Savvy Investors (fERRIRE
&) * Racing Fans (ZEZ#k) ~ Caffeine Junkies (MIIERE) « Melomaniacs (Z%4%0) - Left Leaning (&3 F) °
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Social User Persona — Z{ix#f ~ EEaEE - 3

Melomaniacs engagement with Jolin Tsai (TW) EEk#k has a 139.53 index compared to the average
engager on social.

Melomaniacs 0 mess
Faith Motivated _ 135.23
Sy I s
Comedy Cravers Y s
Literati _ 12056
Pop-cultured _ 12906
Spirits Drinker _ 12362
Motorheads _ 120.45

Ballers _ 120.24
S . .-
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Melomaniacs engagement with Jam Hsiao (TW) B & has a 135.64 index compared to the average

- 7%

engager on social.

Melomaniacs
Ballers

Faith Motivated
Comedy Cravers
Savvy Investors
Spirits Drinker
Pop-cultured
Esports Fans

Literati

...........

Savvy Investors 1EERIR & &

Ballers EEEk#k

Spirits Drinker ZUEE 7%

135.64

133.66

13075

130.25

129.35

127.28

125.66

12215

Casual Gamers engagement with Wang Leehom (TW) £ 5 has a 122.95 index compared to the
average engager on social.

Casual Gamers _ 122.95
Fashionologists _ 12269
Young Professionals _ 122.36
Label Loyalists _ 121.98
Spirits Drinker _ 12164
Faith Motivated _ 12107
Ballers 12018
Science Snobs 19.54

Business Professionals 118.81

)
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Paedica Vlacda

EFhi
Casual Gamer EERBERLITZ
Fashionologists B &5
Young Professionals FiFEHE A+
Label Loyalists & fahEhE

Spirits Drinker ZUBEE 175
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) B 740 49.8%
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B JY Comscore Social (Shareablee)
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