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® Total Actions (Reactions, Shares, Comments) CP ® Total Content (Posts, Media) CP ® Total Audience (Fans & Followers) CP ® Total Avg Engagement Per Content (%)
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Audience Content Actions Comments Likes
® facebook @ instagram

BRR : Comscore Social, Brand Persona, Jul. 25 — Aug. 25 2024
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270.7k Total Actions 51.8k Total Actions @ 218.9k Total Actions
98 Total Content 29 Posts 69 Media
270,781 1,295 268,878 608 399,520
Brand Post Content Total Actions v Comments C Reactions / Likes C Shares / Reposts ¢ Total Video Views ¢ % Promoted on ©
7 NTSUper (TW) — 270,781 1,295 268,878 608 399,520 8%
Sl MEEA A
NTSUper (TW) 58,147 143 58,004 o
l BEEA
M
M
NTSUper (TW) 47,939 95 47,844 X
= WTTIN
NTSUper (TW) 24,974 26 24,948
 BEEA
NTSUper (TW) 19,403 222 18,857 324 399,256
= TN
16,178 45 16,133

NTSUper (TW)
= FTTIN

ERKIR : Comscore Social, Content Pulse, Jul. 25 — Aug. 25 2024
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Ballers BETR K

1.68x

SR st I

Esports Fans B ft ik _ 1.47x

Literat =52 _ 1.38x .
Civically-minded NREHIE _ 1.29 0
Melomaniacs BHEBHE _ 1.28x %
Sneakerheads BREEIT IS T _ 1.23x X
Racing Fans FEK _ 1.23x

Comedy Cravers 2tk S 12>~

Gym Addict CEEI N RESS

B RI3E : Comscore Social, Brand Persona, Q2 2024
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23 times more likely 4 times more likelyto 3 times more likelyto 2 times more likelyto 2 times more likelyto 1 time more likely to 1 time more likely to 1 time more likely to 1 time more likely to 1 time more likely to R
to engage with engage with engage with Sports &  engage with Retail. engage with engage with engage with Online engage with engage with All. engage with 0
Automotive. Industrial. Recreation. Publishing. Government. Media. Influencers. Business Services. ﬁ
M
X

E 2R : Comscore Social, Brand Affinity, July 2024
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149.9k Total Actions 10.8k Total Actions @ 139k Total Actions
13 Total Content 7 Posts 6 Media
149,956 1,303 148,377 276
[] Brand Post Content Total Actions v Comments ¢ Reactions / Likes ¢ Shares / Reposts ¢
57,189 342 56,847
O ' Lin Yuting._
37,618 340 37,278
O ' Lin Yuting
O GirlStyle (TW) 20[526 22 20,806
- aMeE..
19,345 86 19,259
O ELLE (TW)
9,641 226 9,323 92

O ' Lin Yuting

ERIZKR : Comscore Social, Content Pulse, Keyword X X #1448 August 15-25 2024,
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Bi)iY Comscore Social by Shareablee
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Wt 0% 5 Bt 750 50.0%

2R B (IX Survey#R LIRS A 4) % 751 50.0%

15-197% 95 6.3%

IRAR 20-2475% 118 7.8%
AR A BT é-Tz\ iX:Pan?I REIRAREE - 15 25204 142 9 49, X

15-64 AR ETTREWE A - 203455 18 5 9%
FrgnHARs - - 35-395% 150 10.0% )
2024/07/31 ~ 2024/08/12 40-445% 185 12.2% ;

45-495% 178 11.8%

BRIEAE : N=1,501 50-545% 162 10.8%
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Bl ~ e Rt E A D&\ ETT N - e S0 1629,

JE it FhER 396 26.4%

FEl 411 27.4%

DX, AT BR A PSS —H ) 2024 42 08 H 30 H



IX ) AEEETIHRE E N A AR TISH T EERA B IEFTS -
©® EE=sEAEETERES  SAEARE  BIREHR -

M Mmarcom@ixresearch.com

| —



mailto:marcom@ixresearch.com

