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Top brands ranked by Actions (CP) (Jan 01, 2024 - Nov 11, 2024). .
@
£
Name
Actions ¢ Content ¢ Audience ¢ Video Views ¢ Views ¢ Videos (Total) <
1 .. Rice & Shine (TW) 17,885,889 278 1,200,765 7,223,541 0 0
2 1006nk (TW) Nicofa B8&KimEiE [AFFxE] 8,328,896 444 3,861,360 77,416,221 14,699,199 117
3 % 2uncle (TW) I8 — 18 5,172,874 394 1,165,901 900,897 9,310,252 67
4 ’ TsaiGary (TW) #e4k % 3,119,307 278 1,715,876 n/a 756,439 16
5 Alexandra0622 (TW) £&% 2,776,495 225 1,752,037 n/a 282 995 23

X, Alvdipsempss —ne 2024 411 H15 H  ERIHGE - Comscore Social, Brand Ranker Report, TW— Influencers — Family & Parenting, Cross Platform + YouTube, Jan — Nov. 11. 2024
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Top brands ranked by Actions (CP) (Jan 01, 2024 - Nov 11, 2024).

Fans ¢ Unique Engaged Audience  Impressions (Total) ¢ Actions (Total) ¢ Impressions per Post <

A

R

1 @ .. Rice & Shine (TW) 445 965 452,098 17,058,133 655,541 233,673 9

M

2 1006nk (TW) NicoS SH&KimEIE [A¥ X E] 2,824,143 2,458,694 130,216,951 3,565,106 614,231 1;(/1
3 2uncle (TW) I8 —18 413,916 852,985 32,209,755 1,236,828 173,171
4 TsaiGary (TW) #ehk R 478,224 380,442 13,926,773 551,640 107,959
5 Alexandra0622 (TW) £ &% 775,843 3,735 305,267 5415 23,482

£ FB mM## B TWEIE - B2 "IBHKE ) RIEEE  ERNEZNER - FI9FAI FB BAIXEE 61 S8XRIENLE -
FBEARENM LAIZE "TBE —MH, BEGEE - & FB Lol KR AE (852,985) EEX E2HMAAE
(413,916) B9—1Z -

X, Al —H Ll 2024 411 H15 H E MR : Comscore Social, Brand Ranker Report, TW— Influencers — Family & Parenting, CP+Facebook, Jan — Nov. 11. 2024
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Top brands ranked by Actions (CP) (Jan 01, 2024 - Nov 11, 2024

Pe—". Foll Latest in Date

R:n‘;:)‘"“ atestinLal® & Media (Total) ¢ Actions (Total) ¢ Actions Per Media ¢ Media Per Week S

A

LA R

1 . Rice & Shine (TW) 801,705 205 17,230,348 84,050 45 9

- M

2 B 1006nk (TW) NicoS B&KimBE [FExE] 1,043,834 232 4,763,790 20,534 5.1 1;(4
3 2uncle (TW) I8 — 18 752,973 208 3,936,046 18,923 46
4 . TsaiGary (TW) ##kR 1,215,864 149 2,567,667 17,233 3.3
5 Alexandra0622 (TW) T &% 970,469 212 2,771,080 13,071 4.7

IG BIZ "Rice & Shine , FUEES - 2024 FLIRAY 205 Bl 1G BEXEEI 7 1,723 Z2EXRVEE) - 195 H|RS
NH 8.4 5XRLEE) - #X Rice & Shine £ |G LRREBEMM FrB7ZHAME4A - BEETIENZE - 'BE_H, &
"E2hE L AE2—FA - BRI LEERME—It  TERERER/EZ

X, Al —H Ll 2024 411 H15 H E MR : Comscore Social, Brand Ranker Report, TW— Influencers — Family & Parenting, CP+Instagram, Jan — Nov. 11. 2024



BT H SR A AL
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IG _£RY 1,744 BRI ARILIESHRLT 2,500 2@ 58 - SF LKAV YouTube & FRIZHE 3,531 BXRERE © M=
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Top brands ranked by Actions (CP) (Jan 01, 2024 - Nov 11, 2024).

o o 2 .
B
¢

Name
Actions ¢ Content ¢ Audience ¢ Views ¢ Unique Engaged Audience ¢ Impressions (Total) o]
% With Ga Love Taiwan (TW) &&fo i 16,685,105 1,071 3,309,975 25,251,705 2,286,281 141,034,730
2uncle (TW) I8 —1{8 5,174,943 394 1,165,901 9,310,252 852,985 32,209,755
¢/
@ TsaiGary (TW) &EHt & 3,131,922 279 1,715,876 756,439 380,442 13,926,773
‘l

X, Al psgs b 2024411 J 15 H ERHGR : Comscore Social, Brand Ranker Report, Selected Influencers, CP+YouTube+Facebook, Jan — Nov. 11. 2024
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Bi)iY Comscore Social by Shareablee

BlIZhRS 2013 & - IRS Shareablee B AMEFRFIBEH « LA FEEEFREEE - HoJEHMRFREIE L ER
BICER, - HEZIKHEEE 55 Bh5 - IHA— MR EIEEITE /1818 100 EXEFEIRTFLAEE 900 &
ZHEBERBMER - IFE2SH - Shareablee EE2FHEAENEEEMHHEREE  TEASMEBER
IBEFTZ= H - Shareablee 7Y 2021 FEJ/E/MIA Comscore - IR 2022 FEZEIKE L4 S Comscore MMX
Multi-Platform 2{#5£2 Shareablee T #f = 11HY Comscore Total Digital -
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Methodology

Shareablee %38 Partner APl - & H¢ Facebook - Instagram * YouTube * X (B Twitter) » Twitch * TikTok
BEENSHMHERE CRPZHEEE (B3%E B 7= BEE )  ERlESEsEIRERIKEEE 55
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(- |

DX, A P —H LW 2024 45 11 15 H



X vi il A B

o

DX, A B RS — h B ¥ H H



BT I
mAERREBUSES RO AEBEGRNEE - K rBEBREANBYEE - BIMERR 2024 & 10 B 15
HZE 24 H - 8% 20 A LRARET 7 —1B "R RE - #arhli 7 1,507 HES - X

i
L]
i
i

DX, A P — H LW 2024 45 11 15 H



BT Ji

B/ 488 Ea OO M- 2= = [T =
HERGREBE SRS

'] 77N ']
A BEREER

TEETEERAR
.
" I 83.0% ) = 2= s
(EPNES A Y _8834.%£/o == Eﬂiﬁﬁﬁ%?@%ﬂ ’ E/ﬂtﬁng’ﬂ] %2%’5/___5—_%——5@}?
sog sy I 50.0% Al OBREE ( TEASERSE, - TRBLEEE, )
R N &1 0%, | -
: \ = o I
> prisayy I 70.9% (12PN X
AR N /5 20, | ) _ N o »
2y b A R T _;10.?-0;0 A HXEEEXRE "XEEXER T NEE .
T R 7 1. 1% =
FECR R 6./ - " R
665617// BIE, - THRBE. - TEBRPBE. ) NEE a
i I 65 1% s — B
EEMBEE T 63 6% ) AlEFEsE= - b

ECHMRNRERESBRAZE b

s I 56.2%
TEAY N 51 07

iy A pa e, N 54.0%
DELETEACINL 54.0%

—————————
49.9% .2024E

S e I 13.7%
SEREREE EEIERR BT “ 20234

Base : 2024F =5 :h& N=1,507
2023F £ h& N=1,515
/ HRR - BIRRMSH5ERE Oct. 2024

X, AR P — H-E) 2024 45 11 J 15 H



BT Ji

{E i Bk BE TR 50 [B] BURT IR 3D (BB SR AR 3

>

BRI FEBR AL

n MRIIEEY

m AREF

nRER

m URE

m WRIEEE

m B AFE A ML S

A =

i
L |
i
b

Base : 2024F 215 N=1,507
ERPRE - BIthEM ISR Oct. 2024

MFERBGRERDAEIRR - EEZIEEN (IS EMEE) ~ IBIAEL4...)  MAAEEERIR &
19.1%3 4 TROIIRE 4 (2.7%+16.4%) - B 35.8%4 "RER 1 + B 34.9%4 T ROIMRE 1 (23.6%+
11.3%) - MB—RTARALE ' AFHEBEBEWLLEIEN 1 (10.2%)HY -

o

DX, AR P — H B 2024 4 11 J 15 H




BT Ji

B EmEREE

kR - REAmMBEIERS

et/ BREARmBEEE

ey D ] 37.0%
AEMED T 30.5%
BHEEFMERE L 22.0%

SERBYA / FEAR@EED 1 17.6%

o

EREMAEN L 12.6%
FBI#4ESttE T 12.3%

SiRE I 38.2%
iz I 33.6%
ZEyfE D 28.2%
£EEE I 27.5%
feiEmE T 23.8%
BEZEE I 20.2%

Base : B6 A N ZERNZ K N=118
SRR - BlEM IS IEEER] Oct. 2024

DX, AR P — H B 2024 4 11 J 15 H

E—DHENEUL MENRE -

E’%Eﬂﬁﬁﬁ@jﬁ*ﬁ

- FIE

E%E’ﬁ?

1 (58.8%) HR=Z '
WEL (46.4%)E2 T
RAABRBABEENANES -
(40 : PChome * momo%5) |
A8 I (41
mE

FE2A T A

% 2= M1 nn—rggﬁg 5
= S | (38.20/0) °

=[| D/ e =
(37.0%)E "HE
 FERHE C  BEREE) .

(30.5%)

|
X

FIRES



BT
A
AN
) REDAPEEERAS  TEAGEEE, > (EREERE, > T RESERT,
» FREIEFFIER D FEEERARY © 19.1%

» "B N ZERRERR T/ BRXXHmEE Top 3
c REELE  EMANMEFEERER - ElRE
v MEEE Top 3 : BYP0 - HERNL - FEHZEFHHEKDE

A =

i
L
i
i

DX, A P — H LW 2024 45 11 15 H



BT Ji

I ] em | Eaw |

MRTTA s Bt 751 49.8%
15 3B (X Survey s CHREA 2 4%) e 756 50.2%
20-245% 126 8.4%
MRER 25-295% 152 10.1%
|
BEAKIRBEITER iX:Panel KBRS - &% 30-345% 158 10.5% X
207% UL _E AR GETT B HIR - 35-39 161 10.7%

o s 40-4475% 197 13.0% B
WIZERIE 45-4975% 190 12.6% s
2024/10/15 ~ 2024/10/24 SOEAR — -~ i
BYEAREY : N=1,507 55-595% 175 11.6%
fEO5%MISOKET - R =M FE2.65% - BOFELLE 74 1.5%
BRBTER A E2024F6 3 8 i E A0 ALES 697 46.2%
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