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27 FB HFE# M *X (Audience Engagement Rate)
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244,822
169,940
21,446
5,767
131,025
182,507
8,489
1,382
1,488
13,398
3,134

1,101,245
659,330
439,874
337,497
287,157
205,449
144,283
121,608

62,289
43,307
42,940
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168,843
117,200
14,791
3,978
90,363
125,867
5,855
954
1,027
9,240
2,162

Audience Posts % Promoted on Actions Per

Engageznent (FB) FB Post
Rate*#! (FB)

15.3% 1,000 2% 245

17.8% 935 9% 182

3.4% 653 4% 33

1.2% 222 8% 26

31.5% 636 11% 206

61.3% 819 8% 223

4.1% 702 12

0.8% 54 11% 26

1.6% 232 6

21.3% 234 20% 57

5.0% 123 14% 25

Videos Video Views
(FB) (FB)
16 373,080
18 198,070
1 17,505
n/a n/a
189 4,085,948
203 2,946,371
n/a n/a
7 4,549
1 78
10 2,441
7 441

E K& : Comscore Social by Shareablee, PowerRankings, Jan. — Feb. 2025
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%Promoted on FB B2 & &AL f FER P EENEEEK -

MmERESHMBERMEME L - (F2.0) £EFARFRLERISEST  EEREBEHENMERANN TEZ
BHRME - E— TN (BEEFER) B (BRETEE) RSGRE - (EETR) B 4 RIBERRM - 113 RIF
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Name Actions Fans E[:\gg;ee q Er'?;;gleerr]r?:nt Posts Actlggther % Promoted on Videos Video Views
(FB) (FB) Audience (FB) Rate (FB) (FB) B (FB) (FB)
50+ FiftyPlus =By 0000 40,164 269,121 . 27,700 103% 315 128 15% 6 97,983
KAE <EREsS 13,149 250,367 9,069 3.6% 94 140 7% n/a n/a
B <BiEiR L 30,379 208,190 20,952 10.1% 625 49 7% 9 4,377
ZEAE S AT 32,322 180,801 22,292 12.3% 523 62 25% n/a n/a
Encore EE40+1 BT S 15 2,915 11 0.4% 5 3 n/a n/a
"TVBS «ggE2.0» 586,057 728,052 - 404,178  555% - 1,184 495 227 11,203,064
HIRE IR «BEEIIFERY 7,152 219,207 4,933 2.3% 327 22 113 1,571,092
FRMUCHE <«EEEIFEEY 28,229 137,240 19,469 14.2% 181 156 1% 138 1,524,090
=ER ERETERD 1,691 72,594 1,167 1.6% 73 23 4% 29 50,640

B2 : Comscore Social by Shareablee, PowerRankings, Jan. — Feb. 2025
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Bi)iY Comscore Social by Shareablee

BlIZhRS 2013 & - IRS Shareablee B AMEFRFIBEH « LA FEEEFREEE - HoJEHMRFREIE L ER
BICER, - HEZIKHEEE 55 Bh5 - IHA— MR EIEEITE /1818 100 EXEFEIRTFLAEE 900 &
ZHEBERBMER - IFE2SH - Shareablee EE2FHEAENEEEMHHEREE  TEASMEBER
IBEFTZ= H - Shareablee 7Y 2021 FEJ/E/MIA Comscore - IR 2022 FEZEIKE L4 S Comscore MMX
Multi-Platform 2{#5£2 Shareablee T #f = 11HY Comscore Total Digital -
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5 2l 611 50.0%
g 611 50.0%
15-195% 77 6.3%
20-2475% 94 7.7%
25-295% 114 9.3%
30-345% 121 9.9%
35-395% 120 9.8%
FHR
40-4475% 148 12.1%
45-4975% 148 12.1%
50-545% 132 10.8%
55-597% 180 14.7%
60-645% 87 7.1%
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