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%48 Comscore MMX Multi-Platform £R22 2025 &£ 2 HE#E - 2R EHEL (ELLE) ExRSHERA
SEAIBAR - HRE (EZEEA Marie Claire) B (5% 0515 Harper’'s Bazaar) - MEZFEZE - BERMET
2251E W1 . (VOGUE) £ (GQ) TMEMETAA_LIMA Comscore EHtHG - ZFEFRBEERIRIIER LK
RERKEBREETHRENTERE - CEAZEREDMOUH - ZENERBEBRITEEREISE - MEME
—HEEEEANEBRELIGAILB AR 15-20% £ - (BEAUTY =AE) B (Bella R1=) BIZ272AIA
&= HERBENSEEERELES -

oo S S i - 4 alé 47 Ehdx 7= Fhdx Zs At

RATEEEUAN (BA) BEMUADR oEl. (L) pEem  (orin  ehaw
Elle.com Taiwan 351.3 68.7 19.6% 289.5 82.4% 6.9
Harper's Bazaar Taiwan 181.8 28.9 15.9% 154.4 84.9% 1.5
Cosmopolitan Taiwan 150.0 31.2 20.8% 120.0 80.1% 1.3
MARIECLAIRE.COM.TW 283.6 48.8 17.2% 238.9 84.2% 4.0
VOGUE.COM.TW* 152.7 41.0 26.8% 113.3 74.2% 1.6
GQ.COM.TW 115.2 35.7 31.0% 80.5 69.9% 1.0
BEAUTY321.COM 101.8 27.8 27.3% 74.8 73.4% 7
BELLA.TW 73.9 7.9 10.7% 66.2 89.6% 2

*VOGUE TW £2 GQ TW B 2025 & 2 B L8 &E#7#1T Comscore it =iEHt - WHTIEEE Conde Nast Digital Taiwan P &% VOGUE TW £ GQ TW RE - ¥
BEBZTHRE - IE 2 ARKTEREER - BigsiBLMEd - RFILERA -
**VOGUE £ GQ HRERZEACTRZANKXE - FAILEMSEREEE ZHR -

X, Al AEE AW 2025404 15 H BE¥l2E - Comscore MMX Multi-Platform, Feb. 2025, TW
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HNUREREASFERE  REEBCHRUAEENEREZSES - HitERERRESR - AT ERZEERY

AR eEMATERENEEZHYESS (Hearst Magazines Taiwan) - 5ZA

H#ESEE (Conde Nast Digital Taiwan)

/\'-IJI

2R AN A P ] = 22

> 35 H

BB AR ERBSTYNEEELE -

oo Se= i g 4
EATEEESAR (BA) BREUAOR 25,
Hearst Magazines Taiwan 572.9 113.7
Elle.com Taiwan 351.3 68.7
Women's Health Taiwan 198.6 28.3
Harper's Bazaar Taiwan 181.8 28.9
Cosmopolitan Taiwan 150.0 31.2
Conde Nast Digital Taiwan* 236.3 64.8
VOGUE.COM.TW 152.7 41.0
GQ.COM.TW 115.2 35.7

HERT T - O UE—THREImBEEa 2R EFEFRRY

RIRERSA TE%RE TE%RE BRE
= ESLEfl EREH = REECH EREH
19.8% 477.4 83.3% 18.2
19.6% 289.5 82.4% 6.9
14.3% 172.0 86.6% 1.7
15.9% 154.4 84.9% 1.5
20.8% 120.0 80.1% 1.3
27.4% 175.4 74.2% 3.9
26.8% 113.3 74.2% 1.6
31.0% 80.5 69.9% 1.0

#F : VOGUE TW 1 GQ TW B 2025 F 2 B - 81&E#1T Comscore i £EHE - WTIERTE Conde Nast Digital Taiwan &% VOGUE TW #1 GQ TW £ -
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FFHE - Comscore MMX Multi-Platform, Feb. 2025, TW
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%18 Comscore Social #1122 2025 £ —=8E - #xa FB - IG * X WA G EFBILL VOGUE (TW) &5 @ E=8
& FB f# BRIZIE - Beauty321 (TW) = ABE FB A 86.9 BRVENE - A@AAEE AN REREZRIR =T LR
AiEPIESHRSR FB A OEE - (iR ABEZRSE 129.6 EA - ARZEANEZERMMANLEFRIEE RERE

Y= R B2 T4E =i ALY b AN EITI= s AZX% O M XAE /8 T 3 B ik Y= A
ELEEZRENALE - T FB £ &/E7 HIIZ Harper’s Bazaar (TW) I87% 5 ESF 78 1,469 EEFEING R
e /
PEE2 M

M
X
L . . Unique Engaged ,,. . .
Actions* (CP) Content (CP**) Actions (FB) Posts (FB) Fans (FB) Audience (FB) Video Views (FB)
i

VOGUE (TW) 5,644,980 3,364 1,532,664 2,605 1,827,560 92,167 1,305,983 g3

ELLE (TW) 4,999,197 4,797 1,365,818 3,957 1,872,441 91,314 837,693

Beauty321 (TW) = A B 2,378,237 3,396 1,878,504 3,130 867,905 1,295,520 791,240

GQ (TW) 1,872,808 2,779 334,998 2,301 801,551 28,243 1,171,774

Bella Taiwan (TW) &{& 1,429,690 2,527 257,156 1,981 425,698 177,349 435,456

Harper's Bazaar (TW) 143205 15 1,390,628 1,118 244,076 613 257,166 168,329 1,469,061

Cosmopolitan (TW) 2258 605,272 3,006 179,912 2,653 231,750 63,982 47,680

* Actions 8 5 €1 51%:E Like * 8= Comment * 2= Share Z#87] -
** CP= Cross-Platform = FB + IG + X =& EEMNE 781 -

X, AR 8 2025 4: 04 H 15 H & X438 : Comscore Social, PowerRankings, Jan - Mar 2025
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2025 FE—=mW=EHHME - VOGUE (TW) £ YouTube L&y 557 x5 F - S92 675 BXREE - HRA|
EEIMERMTA GQ (TW) - 389 X HERF 7 668 BREE - M IG WAL ENREHRI VOGUE (TW) &
B BEXRFEEEGDIR IG Reels 2 VOGUE (TW) HHEEBRAVITIHER - 308 X2 IG Reels 5% 197 B

i)

&) - A
0
/
M
M
X
Views (YouTube) Videos (YouTube)  Actions (IG) Media (IG)  Reels (Total) I Heels (Total
Actions) IG
VOGUE (TW) 6,748,118 557 4,112,316 759 308 1,066,567
ELLE (TW) 306,365 37 3,633,379 840 250 763,526
Beauty321 (TW) 2 A & 163,364 118 499,733 266 107 142,504
GQ (TW) 6,578,688 389 1,537,810 478 149 497,313
Bella Taiwan (TW) {22 2,767 8 1172,534 546 95 171,201
Harper's Bazaar (TW) 153358514 0 0 1,146,552 505 92 297,763
Cosmopolitan (TW) o] &= 5%~ 470 11 425,360 353 75 47,144

X, AR 8 2025 4: 04 H 15 H & X438 : Comscore Social, PowerRankings, Jan - Mar 2025
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ElTh R iE— S EER 0025 F£5—= - Comscore Social iAW EERE A - §
/

185 AYIES (Brand Persona) &0 MR EEFS/E FB ~ IG ~ X WA KT G EBA T I sL BE0RSE - IR P58 X

TEE  KBEEEHRFERRTMmE - WHETEMHEEEZZE (Index Score) @ EEDE 8L 100 BEE - BlE .

88 100 BIRTRZEENHIERFPERRELERSE - N
%

AR ERZEIE N ZFEHERER Top 10 Persona @ 2 RALFHI Persona HIFRREZ TR Top 10 FIE LR
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VOGUE TW ELLE (TW) Harper’s Bazaar (TW) 0§ 3% 055 s Cosmopolotan (TW) 125 3
R EAZK 118.85 EEE 138.25 THEMMRER 191.33 THEARER 150.89
BT K 118.77 SIEEEIN 126.37 BEIG 148.29 e[ 140.66
BB K 118.75 BRE AT 2N 120.08 AE B BRI 144.74 B 138.24
Bk 118.25 A EZK 119.32 IR 142.08 o R A 126.65
B8R 118.24 EE 3 119.12 SO 138.42 REEAN 123.36 %
IKEEITER 118.09 FUBE 118.28 MR R E 132.59 XBNE 122.66 ﬁ
EEX 116.30 =5 156.44 EEx 131.46 NREH 122.14 ¥
=aa 115.32 BS i K 116.08 JE= K BEAEM 123.28 2=k 121.10
MATXAEZEA 113.86 EBX 115.51 ZUBE 121.80 SK B8 1 120.40
OB ELF 112.07 EZ=PAIE 115.21 EE S 121.38 EETkK 120.33
Marie Claire (TW) =E{EA Bella (TW) &= Beauty321 (TW) = AE GQ (TW)
ENEFE 127.57 InmEsE 151.31 =& 131.58 AHETR 123.44
£ 126.20 THEMRER 133.45 BRAE 123.39 REME 123.40
=EE 122.64 IZES-¢ 121.52 UK 122.25 =2EE 121.69
XBNE 121.21 EVEBEE 121.36 EX=PES 120.51 ALEZK 120.55
IKEE AT 2L 119.57 B AR R 120.72 EMEFE 117.09 EETkK 120.08
EE3a 119.25 REEA 120.34 am h R A 114.17 2 118.54
BREE 117.65 SK B T 119.69 MITSEZEA 109.42 EQprE 117.84
RIEAZK 117.15 EQIprE 118.33 NREHE 108.78 BB 113.35
MEESE 116.96 BREAIZE 117.47 INERTE 107.42 FiE R 112.55
B8 116.87 SIEEEIN 115.40 EZBX 107.06 BRI E & 112.16

ERIZE - Comscore Social, Brand Persona, Q1 2025
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Methodology

Comscore R #ER Unified Digital MeasurementTM(UDM) #% fiiEV4 EZHHE%%E%QFE FIERKRBEZEE
HiE 6 ERAEERERAENERERABERTS  UAAISHIETEABELZRKENRENFESHBERZEE -
g0 IABIZEAY International Spiders and Bots List ZETIEARBMENERBEE - T HEBEXHNMNERILE
R PR EH RSB RILREERRE -

" Global Global
M MX I\/I u Itl B P I atfo rm PERSON Measurement MACHINE Measurement
MMX Multi-Platform Z R 2K B R MMX - Video IRAE (LA MIEEE A
( Panel ) ( Census )

Metrix 2 Mobile Metrix - €7Dl|ﬂ5)?¢%§ézliﬁﬁ7?_ﬁ'§+iﬁ
HARIERERANERL,;, Ee2EHBARBITEER
FRERZRER - FHIMERT EWHHE:E,LEHE}JES\?H v
EIIFAEPENE ELE Comscore 4EHit Mk £

App EJUD/\ Comscore SDK @ BB HBEE R AT = h A
R TBHRERENAEREEAHENERE Unified Digital Measurement™ (UDM)
thNEEEHAE AR -

"’

* 2281 Comscore it 2 &% (UDM) puifdis) - EiR RS2 fd a1k
unified 2Z2ENN5E (U) 8% (u) » D RIKEREIEERZE B (DR EIER ©

IX. AT BRI 30 2025 4 04 H 15 H



15 i F P I R B 5%

Bi)iY Comscore Social by Shareablee

BlIZhRS 2013 & - IRS Shareablee B AMEFRFIBEH « LA FEEEFREEE - HoJEHMRFREIE L ER
BICER, - HEZIKHEEE 55 Bh5 - IHA— MR EIEEITE /1818 100 EXEFEIRTFLAEE 900 &
ZHEBERBMER - IFE2SH - Shareablee EE2FHEAENEEEMHHEREE  TEASMEBER
IBEFTZ= H - Shareablee 7Y 2021 FEJ/E/MIA Comscore - IR 2022 FEZEIKE L4 S Comscore MMX
Multi-Platform 2{#5£2 Shareablee T #f = 11HY Comscore Total Digital -
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Methodology

Shareablee %38 Partner APl - & H¢ Facebook - Instagram * YouTube * X (B Twitter) » Twitch * TikTok
BEENSHMHERE CRPZHEEE (B3%E B 7= BEE )  ERlESEsEIRERIKEEE 55
Emhi% - SH2TER 1,500 EER - EZm 300 BEEFEFEE  WMESEECEREENRE AR -
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HESAREAN  TEREXEP 66.1% NWEARAERERFRERS “*E?KE’ "B RE A 1 (66.0%)R9fE
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pEpzasyy . 38.4% B I:IE —ry ,._,_\
M EEENL S 16.9% 5 §\E 7_7I:|§1$§ DDE.FIHE/J
=/ =qmyl I 15.4% N @ futs 3o o/ \ -
3 UpgmEyl I 13.6% J//{ "‘l_-lll-jt =B u (38 4 /0) M~ ﬁﬁ %EHH Q—YFE .
HEE  EANR ) HE/ ey Im—12.6% WO / R | (31.6%)8E " EERIE =
Faceb k EUxtE / f)asEE I 12.6% - o
e /Instagram e 11.7% m/ HE (24.6%)HlnE_ - =% -
BYEILES / NERILES e 10.5%

AR AR / ERAR
JEERSY S/ hE

BRES

BHRETE / ZBEHE
BEZEBEANRS / B / SRR S
EREXENEE / BB/ EHEE
Mih /  BEES

BEHEA/ SEEH

JEEREDS / POPEEY)

FINER | EREES

Bl - AT

I 31.6%
I 24.6%
I 21.2%
M 18.8%
e 17.4%
e 15.4%
e 12.4%
e 11.7%

s 11.1%

a 10.7%

e 10.5%

RN AEEERE - of " ENILES
(16.9%) ~ "EEMUL 1 (15.4%) & r%ﬂiz,ula
U5 1 (13.6%) AR - KREZEERK -

i
L |
i
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Base : AEHENEREMIITEHE N=768
SRR - Bl IG I EER Mar. 2025

o
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s 7535 45 St 581 50.0%
42 FEHE(IX Survey i _E R E S 2 4) pogis 582 50.0%
15-195% 73 6.3%
e 20-245% 90 7.7%
EAIOESRITE iX:Panel ABVAEARE - 14 25-20%% 109 9.3% X
- = 400 S 1T s pe T AE o
35-395% 115 9.8%
ﬁ%%%i E% Wi
40-445% 141 12.1% il
2025/03/18 ~ 2025/03/24 .
45-495% 141 12.1%
BMIEARE - N=1,163 50-547% 126 10.8%
EI5%MIENKET - MiERELNIFE2.87% - 55-595% 161 13.8%
BIKBTHEPREETE2024F 128 & & A [ 60-645% 94 8.0%
) . A = + 3t A 2 I —
Z ffE/DJU Eﬁv&iﬁi EA D%D7%;ETTBD¢E :“:.\Eng 532 457%
[ A Ef 303 26.1%
EakM 328 28.2%
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