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Comscore EREZEZEMEFIRIEE 2025 F 6 HEINMAHMNY - ESESR ORI AEmERI LR 7D AlZ
Netflix (TW) ~ TVBS #&E - CaVa (BRFRIEM) - PRFMEEBSHEA - Netflix £ 6 B3 FeFS 18RI
RIRRAR IP (#BRER) ER - WasxEW—RI TikTok RAIETS 160 EXREF) -

MmN ERSSEHWRIZE (BRMm) - (Tiffany Chen [R2#E) - (&) - (Rice & Shine) -6 H
ERNGEEEERS BRI FNEABEREE - %R IGRAXEWN 26 EREE) -

Netflix Taiwan . ., Jay Chou E7& R i
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TVBS News M A The Tiffany Chen BEZS%

Lo Chih Chiang ## %%

CTITV NEWS X8 38 Rice & Shine

udn.com B & ¥ Viae, With Ga Love Taiwan N

O . ERHR : Comscore Social, Content Pulse, TW* All (influencers incl.), max 5,000 results, Platform: Facebook, Instagram, X, and TikTok, June 2025 .
|X. ﬁ“ﬂ’l&@ﬂf“%al\:gﬁ 2025 f|3 12 H 30 H Total number of actions (i.e., reactions, shares, comments, reposts, favorites, and loves).
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(R r EEE2EMATENERORKI  Z—IBZEEm — MORTEARAFEERNZFIERE - 24Mm - FHOROKKE
BKAOMAT - SN 2B EITE 2021 FFANMFFIE=R ] - ERVEEES2S - Comscore Social 122 2025
FEIKAEFRAEFEIE - EMFIT NOMHEEAE WS 5,050 BEREHE - HEORHENLER X RIERS
2,317 BEREH) - FEHMUFmBIE LERVE - HEHFEORE KA M -
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HEFIRNRIFEEIK, FOROKREZEAMER?

HFEHLRA, —BEERORNBEAENIERE N, EARERRHHERENN T REESBRER
eEEMOREEHREZRAARER, BNER RO EEARBAR—F

SR ERS, #ER Facebook, Instagram, X, TikTok Starbucke ) f%!i

: | mmusax
2025 ¥4 #HTHREORORE [
ﬁﬂ. 2025.1:*%

HEEEA EWEX  (BORAEMEEX rurkuaz N DEREETIRN o

50505 2 31 7% s

HERX LEBTEEBN,

2025 L3N E RS
1,384 M

REBE

ERIHGE - Comscore Social, Content Pulse, Trend Topics, content mentioning: Dubai Chocolate total= Dubai chocolate, dubaichocolate or #¥£I55¢ /1 ; Pistachio total= “Bi.C:2R” |, “pistacho”, “pistachio”, “pistacchio” or “pistache” across
Facebook, Instagram, X, and TikTok, max. 5000 results, 1 January to 30 June 2025. / Comscore Social, Content Pulse, Trend Topics, Influencerscontent mentioning: Dubai Chocolate total= “Dubai chocolate”, “dubaichocolate” or “#tFFI55z /1"

s i — — and Pistachio total= “Bi.L: 5" , “pistacho”, “pistachio”, “pistacchio” or “pistache” across Facebook, Instagram, X, and TikTok, max. 5000 results, 1 January to 30 June 2025. / Comscore Social, Content Pulse, content mentioning: “Starbucks” and
IXa ﬁ“ I'|1 Bmxﬂf“%al\aﬁﬂ 2025 55'3 1 2 H 30 EI Pistachio total= “Bi.0R” |, “pistacho”, “pistachio”, “pistacchio” or “pistache” across Facebook, Instagram, X, and TikTok, max. 5000 results, 1 January to 30 June 2025.
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) GQ EEEALNOILUEEET] 128 BEEEMK - & LRIZ0ILIM 260 E=E2#KE) - A45T0/E 328
BEEHEKER (HIIREF 60 BARMALL / (18 E2A0)

HREOARZEON

FRUEZ SN - Comscore =B iRAS S A E LB PR RIFEERE - EiREEcEr AR EEH ER BB RE -

DESKTOP + MOBILE SOCIAL TOTAL DIGITAL
POPULATION (TDP)

(B 1287% 2607 - 328

/ L o EiRZKE : Comscore MMX Multi-Platform; Total Digital Population, Desktop & Mobile & Social, Total Audience (Desktop 15+ & Mobile 18+). [C]
IXa Al vis PR A S8 )\ =] 2025 4 12 H 30 H GQ.COM.TW, June 2025, Taiwan. *Deduplicated audience: Desktop, Mobile, and Social.
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2025 State of Streaming
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Comscore EHt3<E 2021 &= 8 HE 2025 £ 8 H - EREBAFENEREE - HEYH - CTV + BHULER
HECAITE 3-4 BUE - BB EEISAE L7 - BREEATEE 5 X% - 53 2024 & 8 =S CTV + &
UREHEERE 6 B - WHEZRSFESTT - HERNBBERMILUBFLA - CTV + BlUuxE - ©&REE
'8,  BREFNTSEER
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o R Bl AR : Comscore TV, National, All Networks, Aug 2021-Aug 2025, Live+15 Days, U.S.
" ﬁﬂmﬂ%@ﬂmﬁal\:,ﬂﬂ 2025 513 12 ﬁ 30 H and Comscore Video Metrix Multi-Platform, All Content, All Properties Aug 2021-Aug 2025, U.S.
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TEE=BE 41 FAST (Free Ad-Supported Streaming TV) i7 - EERAEARTER R - REEZBEESIEEE
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Free Ad Supported Streaming Service Usage:
By Total Hours

The Rise = “@18 +43% .
of Free Ad | ' e
Supported
Services

C
O
M
S
C
O
R
E

%)
=
o

=

=
£
=,
(@)
s

FAST Channels

/ R I &l 2R : Comscore TV Intelligence, Aug 2024 and Aug 2025, U.S.
" ﬁ“ﬂ"}%@ﬂTu%—A/\:,ﬂﬂ 2025 513 12 ﬁ 30 EI Free Ad Supported Streaming Service include The Roku Channel, Pluto TV, Tubi TV, TCL Channel, VIZIO WatchFree+, and NewsON.
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2R EE RERE  BLAEBRE—TLANES - CERPRMILUIES -
CEITR AR TERBAXFPE LEREIMUSIAE (Netflix +11% ~ HBO Max
+10% ~ Disney+ +16% -~ Discovery Plus +10% * Amazon Prime Video +10% ) - MZEX PR T EREE

52%

+16% pts
YoY

43%

NonAd Supported

————_——2%————2%—

C
O
M
S
C
O
R
E

Ad Supported = Unknown

62%

+10% pts
YoY

74%

No Change
YoY

61%

-7% pts YoY

82%

-2% pts YoY

31%

21% 16%

Amazon Prime YouTube

Video

Discovery Plus

ERIZKJR : Comscore Total Home Panel Custom Report, Aug 2024 and Aug 2025, U.S.
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£ - Comscore @FRIE T2 EFNABTE Linear TV UIREN TS EHNEEUE - TELIER 18-34 HER
B - EZ2IEREIESR (ABC, CBS, FOX, NBC) fim&E AR - EZAREENN L YouTube MR IEU R ZEEING
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Comscore Content Measurement (CCM) quantifies reach beyond Linear and uncovers how different audience groups
engage with events across screens - insight that helps brands tailor campaigns and capture true incremental reach.
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= AVOD »SVOD

286% Incremental Audience to Broadcast Big 4
(ABC, CBS, FOX and NBC; Persons 18-34)

95%
24%

=———
YouTube Netflix : i Crackle Plus

Bil2K&R : Comscore Content Measurement (CCM). Custom package representing ABC, CBS, FOX, and NBC on Linear TV, Netflix, Hulu, Amazon Prime Video, Tubi
i e 3 . and HBO on Digital, Total Video, Total Cross Platform Audience, P18-34, Aug 2025.
" o Al PREE s — )\ =] 2025 4 12 H 30 H Cross Platform Audience: De-duplicated reach across Linear TV, Digital (Mobile & Desktop), and CTV.
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SNEFRGEHEIL R BB Yes / But BEAMAKE - Modern Paradox - XHERAEH - BN ELESEE

ERIEERE
6.9 & CTV
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A EEFPERIRR - M Comscore 3B CTV iz LEHRIEERSE - =EXPFIIFEH
e BERLEVEEIC L 8-20 nEACREZEMEL A - ALL - BIKEZENE ? BTl A

HEOARNZON

Content Overload.:
The Modern Paradox

=

6.9 8-20

Minutes Searching for
Watched Per Household Content to Watch

(at least 8 of those deciding which app to open)

Avg. Number of CTV Services

(+0.1 YoY)

IXa Al via A HZE — )\ =] 2025 4 12 J 30 H Bl AR : Comscore CTV Intelligence, Aug 2024 and Aug 2025, U.S.
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A L BT e R A& - Roku &% Comscore CCR 1 F 4 RABER - BRRIERABHEAEK 830 BA - B
MRNBREEMER LEL - HZIEKRE Roku £HY 380 BA ( OIBEEBIARIE ~ ARBIAIN% ) - M Roku L
HHEEERE (Coviewing) CLAITER S - HEHRBIRR/SEIRIKE - B—RNWANBER>COIEEBNEIEZS A -

®  HEAENESHEIN L - HMOILIEZ CTV IR Linea TV WEEIER/) - BrimigFeHER ' S ASHH
iea - NI Fam RS ER LRYIE MRS RIGHEAR -

HIOANZON

Comscore CCR and Roku Deliver Reach Beyond Linear By Turning the Roku Homescreen Into a Discovery Hub

=&

Coviewing Lift* Marquee Ad Video
(To-Zone) (TRC)

3.8M
74%

LinearTV
Only

Total
Campaign
Audience 4'5 M
Audience
Overlap with TV Roku

Roku’s o CcTV
8.3M srermaril \fjcr,v: wOnly
53%

Linear Coviewing

*average coviewing it across multiple campaigns

/
/ & 2R : Co-Viewing Lift calculated from Comscore Campaign Results (CCR), Roku CCR- Adidas Sept 2025, Roku CCR- Lowe’s Sept 2025, Roku CCR- Sonic Sept 2025,
’ and Roku CCR-CapitalOne Spark Sept 2025, as of 10/02/2025.

" ﬁ']ﬁli%f@}@m%:l\i,ﬂﬂ 2025 513 12 ﬁ 30 H Roku’s Incremental Audience (total and by Ad Format) calculated from Comscore Campaign Results (CCR), Roku CCR-Adidas Sept 225, as of 10/02/2025.
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Al Intelligence Report
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OpenAl TEHEIEKIU Al EMFMAMR L3IE FARIEA : 2023 &£ 1 H%| 9 A - Openai.com HIEIKAE
SIEREME L 127% - A 453 EA KR 2023 £ 9 AiE#E 1 RARNEANGRE -
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C
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Share of Searches with an Al Overview in Google and Bing (Desktop) 8
R
E

m Bing Search with Copilot Search Google Search with Al Overview

25.9%

10.9% 11.4% 11.0% 11.8% 11.0% 11.1%

Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

/
I\}{a Al P H) s — )\ =] 2025 4E 12 H 30 H ERIR : Comscore Custom Search data, Apr-Oct 2025.
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Al BIIETEAEZEIRAR SRS 36% - THEEENE 24% - M ChatGPT JEE&EZHERN Al Bf
T H . M 2025 £ =F#E M ChatGPT 5 - —2R R EHEHE L 5,400 EA - TEIERETH 3,700 EF
F - #ER0 Copilot BI2E &8 Windows 11 {EZE A MHIEES - 0L 2025 & 10 AR Copilot Studio TIEEEHT -
TEEBEITHRENFEAAZLEHRREH -

HEOARNZON

Google Gemini th 22K 2&5% - 6 BFEE%h ¥ Gemini 2.5 Pro - B ¥ 2025 N FERABIMANEES Android
= - Workspace - WS Desktop fFFHZ& 971% BRHNEANR -

2
Desktop and Mobile Visitors to Al Assistant Tools

~—Deskiop Mobile

Desktop and Mobile Visitors to Top Al Assistant Tools in Millions

——Desktop Mobile
+86% YTD

54 o
ChatGPT Copilot Gemini

+971% YTD

9
/rs

P %@@(ﬁo,@,ﬁ; ® P P
go <<e» \&’b W& ng‘\ 50“ » oq %eQ' o

Jan-25 Feb-25 Mar-25 Apr25 May-25 Jun-25 Jul25 Aug25 Sep-25 Oct-25

EIE : Comscore CustomlQ, Desktop P2+ and Mobile P18+.
/f Comscore’s Gen Al custom data includes ‘Dedicated Al-Powered entities’, which are fully powered by Al and provide an end-to-end generative Al experience, and ‘Partially Al-

Ig, / I3k pos e 0 2 — L = 202 5 Powered entities’, which may only incorporate Al as a supplemental feature. While the Al capabilities are limited to some features, these entities are still included to provide a
X. Al via B e 28 — )\ =] 2025 4 12 H 30 H comprehensive view of the overall Al market.
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Comscore 747 7 25-34 Y GenAl A& - 3

- HEE{FERBE : Desktop (57%) vs. Mobile (52%)
« 28% T L1F LE#EH Al / Gen Al
o 41% EFWARKEZER Al/ Gen Al
- Top 3 EFREIE
- Desktop : Al BfIE - &5 - 545
- Mobile : Al B13E - &l - &£&
- Top5Al TEmk#
« Desktop : ChatGPT » Grammarly * VoiceMod -
Picsart » QuillBot
* Mobile : ChatGPT - Octane ~ Grammarly -

Character.Al ~ ElevenLabs

DX, AR AT )\ =00 2025412 H 30 H

[ HZg) GenAl S HE A

Demographics: Al Penetration

« 25-34 years old + Desktop (57%) vs Mobile (52%)
+ 28% Uses Al or Gen Al at work
« 41% Uses Al or Gen Al in Personal Life

Top 3 Categories By Device
- Desktop: Al Assistants, Videos, and Design

- Mobile: Al Assistants, Audio, and Images

Top Dedicated Al-Powered Brands By Device and Category

Desktop
ChatGPT Grammarly VoiceMod Picsart QuillBot
Al Assistants Text & Productivity Audio Design, Images, Translation, Text,
Videos & Text Al Detection & Productivity
Mobile
ChatGPT Octane  Grammarly Character.Al ElevenLabs
Al Assistants Marketing Text & Productivity Chatbot Audio

ERIRJR : Comscore CustomlQ, Desktop P2+ and Mobile P18+, Target A25-34, Oct 2025.
Comscore Plan Metrix Multi-Platform, Desktop 18+ & Mobile 18+, Target A25-34, Al or Generative Al Usage, Sept 2025.
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BE Al ENER  REOEEEEROESHVE - BENNBEEERESESURRNBR  TE Al TA
1% HEEERE R —EBE S EEE -

rThen:

Predictable, Sequential Path: Search — Compare — Evaluate — Decide

Consumers relied on blue-link search results, reviews, and brand content, often
navigating multiple sites and touchpoints before making a choice.

HEBZBERRZBICESEN - AEwmASmEMRRMLIRE

Al acts as a decision partner, making the journey faster, more personal, and
shaped by the platforms guiding what consumers see.

IREREE R ERE - A9 - [‘LH—I.:HM i 3% [o] 65 1 B A\ { EER 22
Al 21REOEET - EENVRM B ERE - ERBHRE

X, Al s\ =08 2025 4 12 30 H
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Emotionally Post-Mortem
Real time & Contextually Analytics to

Decisioning Aware Continues
experiences Optimization
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HEZRERE Al ENELABEAMERE - Me—EEREIRSHEAR - 285 MEEESR .
« WEARMREENERZERE | Al BEBRREEFEEN - EIRUBlEEIR -
« WRBEEMEDEXRERERANCHEES : Bl ERESRYE - SIREBHBEEZTRERS (W ChatGPT BY)
IR EMHLLE » Copilot [AAME ) -
o NRRERIPBIERER © W Gemini ESZMIEEIR - BREER -
- BRCAIBIREVAIRCERR | PaIBAE/IBIR - IR R4S (EEl & - B0 Perplexity Comet 2511881
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Comscore #1227 8 HE —HRE -
BEIRIAR T -
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Al-Influenced (&:7=81 90 X ~ sz Al 415 ) HIRETRE)
> Al BB RERNER - RET:]ER 3 EHRNESA Al
MEULENEZE Al B2 — _
Al-Engaged @—xaz+ - BrEs7 Al Bk
> =R Al 2B BEREN—
S5 - OIS
Al-Guided (zr—xms - sz Al @i - BERERLNTES)
> AR Al SRR BIE S REITH - oA Al EFEEH
ARAERENS - R
Al-Triggered (wi:sirsissis 5 EnaEm Al BT EE)
> IR Al BEFERREREER  BEFEBENTES]E

7% — RO

0

BB ET B )
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1 EERIE5EE
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How Al is Reshaping the Travel Planning Cycle

Using hotel bookings as a case study, we analyzed hotel bookers engagement with Al in the 90 days leading up to purchase.

This snapshot focuses on the engagement with Al before booking, helping us understand how Al's impact is evolving.

Awareness

21X

Growth
62% Share Of Total

EF—FEEREER - £F85]80 90 KAIE 7
Al-Influenced - Al-Engaged - Al-Guided - Al-Triggered -

& Al #8us

Full Customer Journey
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Consideration Booking Post-Booking

Our Snapshot %l'j
Focus:
“Al Moments
Before
Booking” This focused view allow us to see how Al's role intensifies
as travelers move closer to their booking decision.

piriggered

|>‘\_Guided

7.0X

Growth

6% Share Of Total

3.8X
Growth

17% Share Of Total

4.0X
Growth

25% Share Of Total

BERZKIR : Comscore custom hotel booking consumer journey (PC only)
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