IX Al v B 2 )
_ GHGAN LY

XFH : 2026F01815




ARO / MMX jill %%
3 Comscore EiE, - AABEE LS THIEAIHS

LA

IX Survey i M
9 THiEEENT - FERE

H
2%

DX, Al BRI — A\l 2026 4: 01 H 15 H



DX, A B s — \ puit] £ H H

Comscore BBk



B =

AR ERE B T Comscore RN ZEMZERMS - EARNMS P BRI ZEE
« EPOHEMEmERZRE  UAZTEREE MM -
- ZRMEBE - 85 Al FERSBYREPHNHAE - UKk Z EREEMZmH =B RAVER -
» SRR EEMRR C B A NEB{CPENREREAE - DT ER ) BT EEFEE . /-

[ml

= 2

HEOAXRNZLON

£ &

IREGE-t ===l -2

o

DX, AR — A\ 2026 4: 01 H 15 H



Comscore #lE: : KA EPER wh 5 HET

= RENTIEEE MM

BETIKEE - B 12 EALGEEEEMEmMBEENAEL  EEABUEERERIVEES 1B UEkEERE
HENEBEHEERE  UBBAEEESFTARBKRE  EIXAAXREEEDHIES Amazon (EH - 9.18 EA) »
Flipkart (ENEE - 2.98 ,%i/\) * TEMU (& - 2.54f8 A) » SHEIN (PE - 1.89/8A) £ ebay (ZH - 1.678A) -
EHoh . TEMU EREXSIE 35% -

Industry size

In the digital landscape, internet users who access 1 amazon United States 918M

Consumer Goods entities are either buyers or potential
buyers. This total defines the size of the industry in digital

measurement, which amounts to monthly: Flipkart India 298M

HREOARZON

United States/
TEMU China eI

unique SHEIN China 189M
visitors
worldwide. ebay United States 167M

|X Al via PR H) 2R )\ Y] 2026 4 01 ] 15 H ERIZRIE : Comscore MMX Multi-Platform, Total Audience, Desktop and Mobile, Retail. Sep 2025, World Rollup
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1 COMSCORE

139M Facebook adult
users are interested in
Amazon and

beauty brands.

1 COMSCORE

U.S. Gen Z who value
buying American
products grew by
21% over the past
month.

- BIRRMBERM : FB £ 1.39 SR FH PRI % Amazon M=% anh& &
- EMEREEE @ =5 Z tNER ' BEZEREm . NEHBLAE

« AIRYTTA : 243 ChatGPT 55813
EPRUFTIERS

ERIZRIR : Comscore Social Audience Bullseye, October 2025, Worldwide / Comscore PMX Multi-Platform, 18-24 and “Buying American products is important to
me (Buying Habits)”, Selected Entity, Sep — Oct 2025, U.S. / Comscore MMX Source/Loss, Desktop, Sep — Oct 2025, Worldwide Rollup
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Access to retailers
through ChatGPT
has increased by

+181% over the
past year.
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amplifier gateway & Community content
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a L rEBCm#ALIINIES - BEEMNETHES -
e (L EREAOEBEE AT AR B EmR -
AR OB R ZERRNBEZIEER -

% NI (BBEBMEE - YouTube Shopping, etc.) -

ERIR : Comscore MMX, Desktop & Mobile, Total Audience, Social Media Sep 2025, Worldwide Rollup
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R SHESETHNGA®
2025 £ h (Black Friday) BAfE - TikTok _LEARHLEE) KEEYFEBEMHEBRIAS @ R A& EABZXB hashtag

. N NP = N\ 7 A C
gh - BFINBEREF T EEPE " EYEE, B T BEmy HERE BN ERHEES—BEXnF M - B 0
S
#3212 )5 SEPHORA BB S HEIBRE S F S FRVE RIS - MERF 7 560 BEXREE) o
R
E
Keyword Trend-cl_oud on TikTok —
Horidwide 3-5M SEPHORA X Mariah Carey .
JUICY BEAUTY LIPS \ Total actions
BOMB jﬁ’,ﬁ;

STACKZ LIVE

SHOP BUNDLE : (. N T \ The amplification of Mariah Carey's content
FAVE \ < O | across media, brands and influencers on
GLOSS SALE ' v, G i - social media generated a total of

HAZE

5.6/

ok #BLACKFRIDAY EMBERS

CINNAMON SAVE - '. \ actions worldwide.

MINI GET 0010,4:10.0 ¢

SUGAR
SHIMMERING coMES

HOLIDAY EYESHADOW

ERIZE : Comscore Social, Trending keywords, Platform, Tiktok, Content contains: TikTokShop and BlacFriday or Black Friday, 21-28 Nov 2025. / Comscore Social, Content
Pulse, Mariah Carey, Instagram, 1 November 2025. / Comscore Social, Content Pulse, content mentioning Mariah Carey or MariahCarey, Facebook, Instagram, X and TikTok,

X, A FEE —\pul] 2026 £ 01 H 15 H 1-22 Nov 2025
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5G fEH=E
20255 : 35.7%

20245 : 35.1%
20235 : 30.2%

RERTH LR/ ABESER

5G HEERENFERRERFTEHEHEFTEAZH 35%
"5G HERARERZE L (15.9%) ©
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AHEUE4E R Ol40 - 2025 &F "4G IR RE TR, #1 38% B
4 H

m 20254
'8% = 2024
m 20234

Base : 20255 Fi#fFERE N=1,178
2024 FHE{ERZE N=1,444
2023F F#&{FERAZE N=1,501

ERARR : BB SMZEERE Dec. 2025
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ERREE / 2252k A I [30.4% (37.6%) - ERAE "ER/EERZE . (30.4%) °
|
WAz EREmRERy I 23.5% HEEEDN  EEEERERAMNIRE N - #5k .
@rEEt / Pras=s I 21.6% A...H@E?Fﬁﬁ)f'Eﬂﬁj:ﬁ%%m%yﬁlﬂﬂﬁ RER A
EBEENSZ « BB @ _ 20.9% }iﬂ‘ﬂ = @J)EHJE'E’M@EHT K‘EJ/X&1§ ;I:ﬁz
(485 12 mi/zn BRERS 21.6% - BIMERE 17.3%) o
EamEnE L 17.3% it

zAret I 13.5%
rEreE ] 11.8%
=ERBEHRE 1 11.6%
InEmR®%E 0 7.6%
Base : F#¥{FHZE N=1,178

ERRR : Bl ERTZZEERE Dec. 2025
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* 4G 5% (59.3%) : HEIRM=(38.0%) * BIRRE(20.6%)
* 5G 7\7_;’;;(3510/0) : i%BF(/)ILE(15 90/0) ﬁﬁﬁiﬁ%(198o/o)
) EEEEFEEZ=Top 3 :
e "fEHAEIE, (37.6%) 'ERAREER/EEHXEIKSIAL (30.4%) - "HAERES ) (23.5%)

> FHEfE BRI BET Top 3 :
o TEMAEMD FZFE, (40.5%) - "BHEE, (30.4%) - "REZEBAE L (26.1%)

» FHEBHEISEER
e M : 44.3 %
* REEA® : 55.7 %
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HATOR BRI iX-Panel ATIHSAE - $14
15-64 75 48 KT REHE TR -

Eﬁ%,ﬂﬂ F'Eﬁ .
2025/12/19 ~ 2025/12/26

BRI ANEL : N=1,189

FEFI5%MIE/ILVIKZE N - HIRFRELIIEFE2.84%

BIKIRITE R £ 5T E2024F6 H 221 & A
Z MR~ Fili Ke A 4G EITINE -
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S 594 50.0%

e g 595 50.0%
15-19%% 75 6.3%

20-24 1% 92 7.7%

25-29= 111 9.3%

30-342% 118 9.9%

- 35-39=% 117 9.9%
40-44 1% 144 12.1%

45-49%% 144 12.1%

50-54 % 128 10.8%

55-59= 130 10.9%

60-64 1% 130 10.9%

4656 544 45.7%

JE{EH FhEB 310 26.1%
FEl 335 28.2%
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